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When was the opinion poll conducted?

How was the opinion poll conducted?

Survey sample

What is the margin of error?

What was the response rate?

Survey Geographical Coverage
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27th — 28th September 2024

Quantitative interviews were conducted through
Computer Assisted Telephone Interviews (CATI)

The relevant section of the public that was targeted in the poll (i.e.
the universe) was persons who were adults, 18 years old and above at

the time of the poll. The overall poll had a target survey sample size
of 800 respondents.

+3.5% at 95% degree of confidence.

96% response rate.

The survey covered all the 8 regions of Kenya. To ensure national rep-
resentativeness, the distribution of the survey sample across the re-
gions was proportionately allocated.

Data was processed and analyzed using SPSS 26 statistical software
due to it's high accuracy and reliability.



SAMPLE DISTRIBUTION

Regional Sample Sample Achieved
per Region

COAST

NORTH EASTERN

N. Eastern 1.0M

EASTERN

CENTRAL

RIFT VALLEY

Central 3.4M |

Nycmza 3.2M g

Nairobi 2.9M |

Coast 2.3M |
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Key Take Out

53& nfo
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e The survey highlighted Generation Z's significant impact on Kenya, with 23% of respondents viewing them as emerging national heroes due to their
contributions to environmental activism, social justice, and technological solutions.

e Rt. Hon. Raila Odinga was the most frequently mentioned hero, with 18% of respondents nationwide recognizing him. His influence was especially
pronounced in Nyanza (30%), his political stronghold, but he also had significant support in regions like Western (23%) and Coast (22%). His
long-standing role in Kenyan politics and his continued push for reforms and democracy resonated with many.

¢ Faith Kipyegon, a celebrated Kenyan athlete, followed closely with | 1% of the national mention. Her remarkable achievements in athletics have made
her a symbol of national pride. Her influence was evenly spread, with a notable 12% support in Central and Eastern regions, showing her appeal
beyond the sports domain into the broader national identity.

¢ President William Ruto was recognized by 8% of the respondents, with his most robust regional support coming from Western (1 1%) and Nyanza (8%).
Despite being the president, his influence in the hero category was still relatively modest compared to opposition figures and athletes, reflecting the
nuanced political dynamics in Kenya.

e Other notable mentions include Hon. Rigathi Gachagua, with 8% recognition overall, primarily concentrated in Central Kenya (25%), where his political
roots are most vigorous, and Hon. Babu Owino, an outspoken MP known for his youth engagement and activism, receiving 8% nationally, with peaks in
Nairobi and Nyanza
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/E\ 8%

William Ruto Rigathi Gachagua

Kalonzo Musyoka

Morara Kebaso Eliud Kipchoge Fred Matiang’i

Mashujaa Day is a national celebration to honor individuals who have significantly contributed to Kenya's history and progress. In 2024, who do you

: : : : L . : n =800
personally consider your heroes or heroines—people whose actions and achievements have inspired or positively impacted you or the country?
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Okiya Omtata Kithure Kindiki

Others

<]
Irungu Kangata

e

Kenya Athletes Edwin Sifuna Kasmuel Mcoure Jimmy Wanjigi

Martha Karua

Don’t Khow

Mashujaa Day is a national celebration to honor individuals who have significantly contributed to Kenya's history and progress. In 2024, who do you

: : L . . n =800
personally consider your heroes or heroines—people whose actions and achievements have inspired or positively impacted you or the country?



HEROES/HEROINES IN 2024: BY REGION
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NORTH RIFT
COAST EASTERN CENTRAL VALLEY

EASTERN WESTERN NYANZA NAIROBI Total

Gen Z

Raila Odinga
Faith Kipyegon
William Ruto
Rigathi Gachagua
Babu Owino
Uhuru Kenyatta
Kalonzo Musyoka
Fred Matiang'i
Morara Kebaso
Eliud Kipchoge
Kithure Kindiki
Okiya Omtata
Gladys Wanga
Erick Omondi

Irungu Kang'ata
Richard Onyonka
Martha Karua
Kenyan Athletes

Edwin Sifuna
Kasmuel McOure
Jimmy Wanijigi
Others

Don't Know/Refused to Answer

1 4%

1 7%

24%

28%

28%

1 5%

23%

23%

22%

23%

13%

9%

1 7%

23%

30%

16%

15%

6%

7%

12%

12%

12%

10%

| 1%

4%

6%

9%

7%

8%

| 1%

8%

7%

4%

9%

7%

25%

7%

4%

5%

3%

| 1%

10%

6%

9%

5%

| 1%

9%

7%

1 4%

7%

15%

5%

6%

6%

5%

| %

6%

9%

4%

3%

4%

2%

9%

3%

2%

3%

3%

10%

3%

3%

3%

3%

4%

3%

5%

| 1%

4%

2%

2%
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| %

2%

| %

5%
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4%
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3%

| %
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2%
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| %

| %

| %

2%

2%

| %

| %

| %

2%

| %

| %

47%

23%

27%

26%

25%

40%

24%

1 4%

23%

1 7%

15%

1 7%

1 5%

15%

Mashujaa Day is a national celebration to honor individuals who have significantly contributed to Kenya's history and progress. In 2024, who do you

n =800

23%
18%
1%
8%

7%
5%

3%

2%
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Gen Z

Raila Odinga
Faith Kipyegon
William Ruto
Rigathi Gachagua
Babu Owino
Uhuru Kenyatta
Kalonzo Musyoka
Fred Matiang'i
Morara Kebaso
Eliud Kipchoge
Kithure Kindiki
Okiya Omtata
Erick Omondi
Gladys Wanga

lrungu Kang'ata

Richard Onyonka
Martha Karua
Kenyan Athletes
Edwin Sifuna
Kasmuel McOure
immy VVanijigi
Others

Don't Know/Refused to Answer

Mashujaa Day is a national celebration to honor individuals who have significantly contributed to Kenya's history and progress. In 2024, who do you
personally consider your heroes or heroines—people whose actions and achievements have inspired or positively impacted you or the country?

Female
20%

Gender

HEROES/HEROINES IN 2024: BY GENDER & AGE

Male
26%

18-26 Years

31%

27-35 Years

25%

Age

36-45 Years

19%

46-55 Years

26%

Over 55 Years

19%

6%

19%

18%

16%

20%

18%

19%

| 1%

| 1%

9%

| 1%

12%

10%

12%

8%

7%

5%

8%

6%

8%

1 4%

12%

6%

5%

8%

9%

4%

1 6%

6%

10%

10%

9%

7%

8%

9%

9%

6%

6%

7%

12%

3%
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4%

6%

4%
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5%

4%

4%

| %

4%

| %

3%

3%
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| %
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| %
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| %
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| %

| %
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6%
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| %
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4%
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| %

3%
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0%

| %

| %

| %
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| %
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3%

| %

| %

2%

| %

2%

| %

| %
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| %

| %

| %

| %
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| %

| %

| %
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| %
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2%

| %

| %

| %
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| %
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| %
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| %
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| %

2%

2%

| %

| %

| %

| %

0%

2%

3%

25%

35%

30%

29%

30%

38%

25%

1 8%

1 5%

21%

1 7%

1 6%

14%

6%




NATIONAL RECOGNITION OF HEROES AND HEROINES

Respondents were also asked whether they believed the country had done enough to recognize its heroes and heroines. The responses were
divided, with a majority feeling that more should be done.

® 65% of respondents believed that Kenya had not done enough to recognize and honour its national heroes and heroines properly. This
sentiment was strongest in Coast (75) North Eastern (55%) and Eastern (67%) regions that have historically felt marginalized and may
see this as a reflection of broader dissatisfaction with national policy and recognition.

¢ In contrast, Nairobi respondents were the most likely to feel that the country had done enough, with 42% agreeing that heroes were
being adequately celebrated. This could be reflective of the capital’s status as the focal point for national celebrations and recognition

¢ Among female respondents, 41% felt that the country had done enough to recognize its heroes, compared to 29% of men. This could
suggest that women may feel more positively about current efforts to recognize contributions in areas traditionally associated with
them, such as community development and social justice.

¢ Younger respondents, particularly those in the 18-26 age group, were more critical, with 56% believing that not enough has been done
to celebrate heroes, possibly reflecting a desire for the recognition of more contemporary figures who resonate with youth, such as Gen
Z activists or younger political figures like Babu Owino



= info HAS THE COUNTRY DONE ENOUGH IN RECOGNIZING
=Y HEROES/HEROINES ON THE COUNTRY?

BYes BNO
/5% .
| - 72%
o7 7% 64% 4o 65%
61% , 58% "
35% | |
45%
42%
39% 38%
33% 567 35%
5% | 28% |
|
|
Coast North Eastern  Central Rift Valley Westemm  Nyanza  Nairobi Total
Eastern
BYes HINO

Do you think the country has done enough in recognizing the heroes and heroines of this country? n =800




N Y ] DfO HAS THE COUNTRY DONE ENOUGH IN RECOGNIZING
= HEROES/HEROINES ON THE COUNTRY? BY GENDER & AGE

/1% 47 /5% /0%
63% it 65%
59% 59%
41% 41%
37%
. 33% 207 35%
% 27%
Female Male 18-26 Years 27-35 Years 36-45 Years 46-55 Years Over 55 Years Total
Gender Age
HYes FINO

Do you think the country has done enough in recognizing the heroes and heroines of this country? n =800
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éia Info KENYA’S MOST INFLUENTIAL PEOPLE

e Rt. Hon. Raila Odinga topped the list again, with 26% of respondents considering him the most influential person. His influence spanned across
demographics and regions, though most vital in his home region of Nyanza (42%) and notably high in Western (34%) and Coast (39%). His

ability to continuously shape public discourse and mobilize large portions of the electorate, despite not holding office, speaks to his enduring
legacy

* Dr. William Ruto, the President, was seen as influential by 7% of respondents. His influence was strongest in Western Kenya and Central Kenya,
both of which are key political battlegrounds

* DP. Rigathi Gachagua, with 6% support, and Hon. Babu Owino, with 5%, were also mentioned as influential figures, with Gachagua gaining the
most recognition in Central and Rift Valley, while Owino garnered influence among the urban youth in Nairobi and Nyanza
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E—in nfo KENYA’S MOST INFLUENTIAL PEOPLE

Raila Ocinga [N 26
William Ruto [ 79
Rigathi Gachagua - 6%
GenZ [N 5%
Babu Owino [ 5%

Morara Kebaso - 4%
Eric Omondi - 3%
Uhuru Kenyatta - 3%
Kalonzo Musyoka . 2%
Jimmy Wanjigi . 2%
Kithure Kindiki [} 1%
Ndindi Nyoro [] 1%
Fred Matiang'i I 1%
Edwin Sifuna | 1%
Okiya Omtata I 1%

Others |G | %
Don't Know/Refused to answer _ 22%

Gen Z Babu Owino Morara Kebaso

Influential people are those whose actions and opinions strongly influence the course of events, shaping people's " =800
views, perceptions, and even behaviors. In your opinion, who is the most influential person in Kenya today?
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Raila Odinga
William Ruto
Rigathi Gachagua
Gen Z

Babu Owino
Morara Kebaso
Eric Omondi
Uhuru Kenyatta
Kalonzo Musyoka
Jimmy Wanijigi
Kithure Kindiki
Ndindi Nyoro

Fred Matiang'i

Edwin Sifuna
Okiya Omtata
Others

Don't Know/Refused to answer

COAST

39%

NORTH
EASTERN

| 4%

20%

EASTERN CENTRAL

| 3%

RIFT
VALLEY

25%

34%

WESTERN NYANZA

42%

NAIROBI

24%

10%

1 4%

8%

5%

8%

7%

4%

8%

4%

9%

4%

1 3%

6%

2%

3%

3%

3%

3%

8%

7%

4%

4%

| 1%

6%

9%

2%

4%

7%

6%

9%

2%

4%

3%

3%

7%

5%

| %

2%

5%

| %

5%

3%

3%

2%

2%

3%

| %

3%

7%

8%

| %

| %

2%

3%

6%

2%

| %

| %

3%

3%

2%

| %

2%

| %

| %

| %

2%

| %

| %

| %

3%

| %

| %

| %

2%

| %

| %

2%

2%

2%

| %

2%

| %

| %

10%

| 1%

1 5%

5%

24%

21%

20%

1 9%

Influential people are those whose actions and opinions strongly influence the course of events, shaping people's views,

perceptions, and even behaviors. In your opinion, who is the most influential person in Kenya today?

n =800

KENYA'’S INFLUENTIAL PEOPLE :BY REGION

Total

26%
1%
6%
5%
5%
4%
3%
3%
2%
2%
1%
1%
1%
1%
1%
11%

22%
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Raila Odinga
William Ruto
Rigathi Gachagua
Gen Z

Babu Owino
Morara Kebaso
Eric Omondi
Uhuru Kenyatta
Kalonzo Musyoka
immy Wanjigi
Kithure Kindiki
Ndindi Nyoro

Fred Matiang'i

Edwin Sifuna
Okiya Omtata
Others

Don't Know/Refused to answer

Influential people are those whose actions and opinions strongly influence the course of events, shaping
perceptions, and even behaviors. In your opinion, who is the most influential person in Kenya today?

Gender

Female

28%

KENYA'’S INFLUENTIAL PEOPLE : BY GENDER & AGE

Male
25%

18-26 Years

22%

27-35 Years

26%

Age

36-45 Years

24%

46-55 Years Over 55 Years

31%

30%

6%

8%

10%

1%

6%

8%

1%

6%

5%

3%

5%

7%

3%

10%

4%

1%
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6%

5%

6%

5%

4%

6%

6%

4%

5%

8%

6%

3%

5%

4%

5%

5%

3%

3%

3%

5%

2%

2%

3%

5%

4%

2%

2%

3%

5%

| %

| %

2%

3%

| %

| %

3%

2%

2%

2%

| %

2%

2%

2%

| %

2%

| %

2%

0.4%

| %

3%

| %

%

| %

| %

0.4%

| %

2%

%

0.4%

| %

2%

| %

%

| %

| %

2%

%

0.4%

| %

| %

2%

12%

| 1%

8%

15%

1 1%

9%

23%

22%

25%

19%

26%

1 8%

beople's views,

Total

26%
7%
6%
5%
5%
4%
3%
3%
2%
2%
1%
1%
1%
1%
1%

11%

22%

n =800
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18-26YRS AR B 12% 50/0
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© 00000000 0 0 J o :-% LS
R Y EYYYEYYYY B— 1 i 20% moresg. .
R ARRAARR T 14% -
. e 6 6 o o o NONE
e ARRARAR 10 3%
o
50%
Employment Level Of Education
O% ]O% 20% 30% 40% O% 20% 40% 60%
Self-employed [T 349, Primary [l 16%
employed ) 25 seconcory NN 44
Tertiary
Casually employed ]g 13% College . 297
University/Pos ‘. 10%
Un-employed [ 21% t-graduate ’
None | 1%
student [ 2%




“Infotrak has proven to be an integral and
reliable partner not only in
providing business solutions but also
governance & public policy insights”

Infotrak Research and Consulting is a professional
research company that was founded and incorporated
under the Laws of Kenya in 2004 following the vision of
the founder to provide the Pan African Market with
suitable information solutions required to sustain the
needs of the ever-growing economies.

Headquartered in Nairobi, Kenya, Infotrak also has
affiliate offices in Lagos, Nigeria and field contacts in
more than 20 other countries in Sub Saharan Africa.

Providing support to various organisations in the
private and public over the last 16 years , we attribute
our continuous growth not only innovation, high level
of professionalism and dynamism, but also to the
intricate attention given to providing clients with
relevant and user friendly reports.

JAK RESEARCH
& CONSULTING

Mission

To be a one stop, information solutions provider to clients who
want to be leaders in their fields.

Information is power. Only those who really know how to use it
become truly powerful. At Infotrak, we place the power of
information in your hands!

To be the leading Market & Social research firm in Sub Saharan
Africa






